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(Ban hdnh theo Quy6t dinh sO .... ..../QD-TCM, ngdy ....thring.... ndm 2012 cin

HiQu trucmg Truong D4i hgc Tii chffi - Marketing).

1. MUC TrtU DAO Td.O:

1.1. Vi chuyAn mdn nghiQp vqt:

. Ddo t4o cri nhdn Marketing c6 ki6n thric, trinh dO chuy0n m6n cao gin v6i nghiQp

vu marketing; n6m virng c6c ki6n thric co ban ve mnn t6 xE hQi, quan tr! doanh

nghigp vi c6c k! ndng c6 nhdn nhu: K! ndng tu duy sang t4o, lim viQc nh6m, lflp

kii ho4ch, thuytit trinh, giao titip, khai th6c th6ng tin...

. Dio t4o cic cri nhdn marketing c6 d4o dric nghO nghiQp, c6 tr6ch nhiQm vdi cQng

-toong.

. Sinh vi6n t5t nghiQp c6 khi n6ng sri dpng ti6ng Anh trong giao titip vi thyc hiQn

c6ng viQc chuy0n m6n, c6 khi n6ng thich img cao voi m6i trudrng ldm viQc.

1.2. Chuiin ddu ra

Theo Quy6t dinh sO tZe+lqO-DHTCM ngity 0918/2012 ci,aHiQu truong Trucrng Dai hqc

Tii chinh - Marketing)
- ',:l.J. ye vt lrt vtec lam:

C6 thO lim viQc d c6c b0 phan marketing, bQ phfn kinh doanh,... cfu c6c doanh

nghiQp thuQc mqi thenh phAn kinh ttl, c9 th6:

. Lirm vi0c trong c6c doanh nghiQp san xult vd kinh doanh. C6c cdng viQc c6 thO

ddm nhiem li quan tri san phAm, T6 chric vd quan ly ho4t dQng truyOn th6ng

(quang c6o, quan hQ c6ng chring, tO chric sg kiQn...), Quan h0 kh6ch hdng, chuyOn

gia nghi0n cr?u thitrucrng...;

-t-



r Lam viQc t4i c6c c6ng ty dlch vq marketing: Quan hQ kh6ch hdng, t6 chric sp kiQn7.
nghiOn cuu thi trulng, tu v6n vd marketing...;

' c6 khi ning lim chri doanh nghiep g6n voi chuyOn m6n v6 marketing;

' MOt b0 ph0n sinh vi6n ra trudng c6 thd ldm c6ng tdc giang d4y vd nghi6n cuu tai
c6c trudrng d4i hgc, cao ding vd trung hgc chuyOn nghigp.

2. THOI GIAN oAO T.gO: 04 nrm

3' Xrr6r LugI{G rrnrv rHtrc: 130 tin chi (Kh6ng k0 gi6o duc quiic phong vi girio
dsc th6 ch6t)

4. DOr ruqr'[c ruyEN srNH:
Tlri sinh de trung tuy6n vio Trudrng D4i hgc Tii chffi - Marketing ctatat cd. c1cngdnh,
c6 nhu cAu dugc theo hoc chuong trinh ch6t lugng cao vd d6p rmg dugc y€u cAu Titing
Anh dau vdo (tu 250 tli6m ToEIC trd l6n) deu dugc deng ky tham dg chucrng rrinh.
s. QUy TRiNH DAO TAO _ DrtU KrEN 16r NGHrpp:
5.1. Quy *inh ddo tgo

Theo Quy ch6 Deo Bo dai hgc vd cao d[ng hQ chinh quy theo hQ th6ng tfn chi @an hdnh
kdm theo Quyiit dM s6 $/2}}71QD-BGDET ngdy 15 thring g nam 2007 cinBQ rruong
BQ Gi6o dsc vd Ddo t4o).

5.2. Diiu hien tiit nghiQp

Tich lfly dt 130 tin chi ttroi tiiin thric gi6o dgc dpi cucrng vd gi6o duc chuy6n nghiQp cua
chuong trinh vd th6a c6c dieu kiQn theo Di6u 27 Quy chii ch6 Ddo t4o d4i hgc vd cao
deng hQ chinh quy theo he th6ng tfn chi, ban hdnh kdm theo euytit rlinh so 43/2007/eD-
BGDDT.

5.3. Viiit khod luQn tiit nghiQp

Sinh vi€n vi6t Khoa luan cutii kh6a theo quy dinh d Ei6u 24, chuongtv t4i euy6t clinh s6
4312007|QD-BGDDT ngdy 15 th6ng 8 nlm 2007 ctnBQ trucrng BQ Gi6o duc vd Ddo tao.
6. THANG DIEM

Thang di6m ctrinh gi6 k6t qud hgc tfp cdc hqc phen cria sinh vi6n theo quy dinh d Di6u 22.
chucrng m Bi Quyiit ctinh s6 $/2007/QD-BGDDT ngdy 15 thrtng 8 n6m 2007 cta B0
truoag B0 Gi6o dpc vi Ddo t4o.

7. NQr DrrNG CrilIOrYc TRiNH
7'1' Ki6n thfc gi6o dgc tl4i clro'ng: 47 tnchi (khdng kC gi6o dpc th6 ch6t va qui5c

phdng)

7.1.1. Nhting nguy€n ly co ban cta cN M6c-L€nin vd ru tuong uo ctri Minh:
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STT prA sO r0N ugc pnAN TC LT TH GIII CHU

I Nhthg Nguy€n lf ccr ban cta CN M6c-

L€nin r
5 75

ltc ty thuy6t

= 15 tiiit

2 Dudrng liii cach mang cria DCSMTI 3 45

J Tu tucmg ftO Cni Minh 2 30

'.1r ong 10 r50

7.1.2. Khoa hgc xd hQi:

STT vrA so rrN ngc PHAN TC LT TH GHI CHU

4 Ph6p lu{t d4i cuong 2 30

5

T6m ly hgc img dpng trong kinh doanh 2 30

Chqn 1 trong

2
Lich sri c6c hgc thuytit kinh tO

2 30

I Ong 4 60

7.1.3. Nhdn vdn - nghe thuflt:

STT rvrA s6 rtN ugc PHAN TC LT TH GHI CHU

6 Giao ti{ip trong kinh doanh 1, 2 30

I ong 2 30

7.1.4. Ngo4i ngf: 18TC

STT vrA so
AT

TEN IIQC PHAN TC LT TH GHI CITU

7. TOEIC I 3 30 30

8. TOEIC 2 3 30 30

9. TOEIC 3 3 30 30

10. TOEIC 4 3 30 30

1t TOEIC 5 . / 3 30 30

t2. TOEIC 6 3 30 30

I ong 18

7.1.4. Toan-TinhQc-Th0ngk€: 13 TC
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STT rvrA sO rtN ugc ruAN TC LT TII cro crru

13. Toan cao cAp 4 60

14. L), thuyet x6c xu6t vi th5ng k0 to6n 3 45

15. Tin hqc d4i cuong 3 30 30

16.
Quy ho4ch tuytin tinh 3 45 Chgn I ffong

2
MO hinh Torin tintr t6 3 45

*t
r ong 13

7 5. Gi6o duc

dgc qu6c phdng:

gi6o dgc chuyOn nghiQP

7 .2.l Ki}nthrlc co so kfi6i nganh: 6 tin chi

nganh

o

o

STT rvrA s6 TT,N HQC PHAN TC LT TH GHI CITO

17. Gi6o dpc th€ chdt 4

-tr ong 4

7.t.6. Gi60

STT vrA s6 rtN Hec pnAN TC LT TH GHI CTTO

18. Gi5o dgc qutSc phong 5

long 5

7.2- thli'c cch :83TC

STT prA s6 TTN HQC PHAN TC LT TII GHI CHU

19. finl tii vi m6 1 3 45

20. finfr ti5 vi m6 1
a
J 45

rong 6

7.2 2 Ki6n tt rlc co sd nganh: 2L TC

STT wrA s6 rTN HQC PHAN TC LT TH GHI CITU

21. Tii chinh - tiAn tQ 3 45

22. Nguy6n $ k6 to6n 3 45

23. Kinht6luqnB J 30 30
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24. Quan hihpc 3 30

25. Marketing c6n ban t 3 30

26. Hanh vi kh6ch hang 
d 3 45

27. LuAt kinh te J 45

T6ng 2t

7.2.3 Ki thrlc ngdnh: 19 TC

7.2.4Ki€nthric chuy€n ngdnh: 22TC

STT ua s6 r0N ngc pnAN TC LT TH GIII CHU

28. Nghi0n criu Marketing t 3 45

29. Quan trf chiiin lucr. c 2 30

30. Marketing quan hQ 2 30

31. Marketing dich vU r 2 30

32. Marketing qu6c t6 , 2 30

33.
Quan tri marketing 3 45

Giang tii5ng

Anh

34. Quin tri chi6u thi 3 45
Giing tiiing

Anh

35.
Quin tri nh6n lUc 2 30 Chqn l trong

2Quan tri tai chinh ) 30

T6ng 19

STT rvrA s6 rf,N ugc pnAN TC LT TH GIII CHU

36. Quan tri kenh phan ph6i 2 30

37. Quan tri san phAm t 2 30

38. Quin hi gi6 doanh nghiQp , 2 30

39. Ti6p th! <liQn tu (Intemet marketing) ., 2 30

40. Quan tr! b6n hang , 2 30
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4t. Xdy dpg k+5 hoach marketing , 2 45

42. S6ng tao th6ng ttiQP truY6n th6ng 2 30

43.
Thuc hnnh nghO nghi0P I 2 30

ri6n t4p a
viiit b6o c6o

44.
Thuc hanh nghA nghiQp 2 2 30

Nghi0n cuu

thi truong

45. PhAn tich co sd dii liQu Marketing . 2 15 30

46.
Quan hQ c6ng chfng 2 30 Chqn l trong

2
Quang c6o khuyi5n m4i r 2 30

rong 22

thrlc b6 tro: 7 TC

STT ivrA s6 rtN nQc PHAN TC LT TH GIII CHO

47. Th6ng ke kinh doanh ) 30

48. Tin hqc ung dUng frong marketing 2

49. 3 30 30

-tr ong 7

Th kh6a vi kh6a luin:

o
7.2.5 Ki€:n thtlc bO trg:

7.3. ThUc tfp

7.4.KY nlng

o
STT etA s0 rtN nQc PHAN TC LT TH GHI CHO

50. Thuc tfp cutii kh6a vd viOt t<hOa tu6n I ltc:45 ti6t

-trong 8

nlns m6m

Ki ning mlm C{c chuy6n ngirnh d}ro t4o

t. Ky nlng thuytit trinh hiQu qui Ng6n hdng, Marketing t6ng hgrp, Quan tr!

kinh doanh t6ng hqrP

2. Ky n[ng tu duY hiQu qui vd s6ng t4o Ngdn hing, Marketing t6ng hqrp, Quan tri

kinh doanh t6ng hqp

3. Ky ndng giii quyet v6n A6 A

dinh

ra quy0t Ngdn hdog, Marketing t6ng hgrp, Quan trf

kinh doanh t6ng hqrp

4. KV n6ng eiao ti6p vi tmg {q toqg kinh Nean hans, Marketing t6ng. hqp.!gq4 trl-
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