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tru&ng Trudmg D4i hgc Tdi chfnh - Marketing).

L. Mgc ti6u ddro tgo

1.1 Mgc tiOu chung: Ddo t4o Crl nhdn Quin tri Dich v.u Du lich vi Lii henh chuy6n ngdnh

Quan tri Du llch vd T6 chrlc sU kiqn c6 phAm ch6t chinh tr!, tl4o dric vd sric kh6e t6t; c6

kiiln thfc tdng qu6t v6 tintr tti, chinh tri, xd hQi, c6 kiiSn thrlc chung vA tintr tti vd quan tri

kinh doanh, nfm viing ki6n thrlc vi k! n[ng vi: quf,n tr!tO chrlc sU kiQn vd c6 khi ndng ldm

viQc trong linh vr;c tO chtc sq kiQn n6i chung vd t6 chric sg kiQn trong du lich vd lt hinh

sau khi t6t nghiQp.

1.2 Mgc tiOu cg th6:

1.2.1 VA phim ch6t tISo th,lc

Hi€u bii5t co bin vC dudrrg tOi ctui trucrng cria Eing, chinh s6ch ph6p luflt cria Nhd

_ nudc; trung thanh vdi sg nghiQp xdy dpg vi b6o v€ tO qu6c ViQt Nam; thgc hiQn

*i 
1ti tr6ch nhiqm, ngl - 5ng d6n; s6ng vd ldm viQc theo phrlp luflt.- ddy thi tr6ch nhiQm, nghia vU cua ngudi c,i

- Rdn luyQn cho nguli hgc ldng y6u nghA, c6 y thrlc t6 chtc kI lu$t, t6c phong c6ng

nghiQp et6 thlrc hiQn t6t cdc nhiQm vu cta ngh6 quintri lt hdnh;

- C6 fJhric hgc tflp vi rdn luyQn rt6 ndng cao trinh tlQ drip tmg t6t y6u ciu c6ng viQc.

l.2.2Vd,ki6n thric:

Chucrng trinh tldo tpo cung c6p cho ngudi hgc:



- Kii5n thric nAn tang vA kinh t6, vdn h6a, quen U kinh doanh; c6 kitin thrlc chuyen sdu

v6 quan q t6 chirc sg kiQn trong c6c doanh ngtriQp; c6 khi neng quan ly, ph6n tich, am

hi€u vd vdn h6a, mdi trudmg kinh doanh, dg. b6o du-oc c6c tinh huring trong kinh doanh

c6c linh v.uc dd kC tren.

- C6 tAm ntrin vi tu duy silng t4o <tO dua ra nht'ng y tuong lon, diilm nhAn cta sg

kiOn.

- Sri dUng dugc Anh ngt trong giao tii5p vd trong nehi€p vU.

- C6 tfre ti6p Qc theo hgc d trinh dO cao hon.

1.23 VA lri nlng nghi nghiQp

- Dio t?o k! ndng t6 chtc sg ki$n cho nguoi hgc nhu: kg neng tO chrlc sp

t kiQn, kf ndng quin l), thoi gian, kf nnng phOi hqp - ldm viQc nh6m, kg n[ng

giao tii5p, truy6n th6ng

- Ky neng tim viQc hm, t.u tpo viQc ldm vi k! ndng t.u hgc, t.u nang cao trinh

CO

' Ky nlng mtm khic: thuytit trinh, tu duy s6ng t4o, ra quyi5t <l!nh vi giii quy6t vdn

dA, lam vipc dQc lQp vn lim viQc nh6fn.

, Th6.chft, qudc phdng:

- * Trang b! cho nguoi hgc c6c ki6n thric, kI nlng co bin vA tfr6 dgc th6 thao, bii5t

c6ch 6p dUng vdo viQc ting culng vd bio vQ srlc l*ro6; hi6u bii5t ve qu6c phdng toin
dan d6 s8n sang b6o vQ t6 qu6c ViQt Nam Xe hQi chri nghia;

, ChuAn tliu ra:

- Anh vdn: TOEIC 405 di6m trd l€n

- Tin hgc: bI"e B tin hgc

C6 dt giSy chimg nhan tham dU c6c kh6a ddo tpo k! nnng m6m theo quy dlnh cria

Trudmg

1.2.4' Vd tnei tIQ vn khi nlng c6ng t6c

Sinh viOn t6t nghiQp c6 th6i ttQ lao ttQng chuy€n m6n nghidm tric, nhiet tinh, lu6n ndng cao

tinh than Lu hgc, t.u nghidn cr?u, cAu ti6n, c6 tinh ftan ldm viQc tflp th€ vi etQi nh6m, tudn

thri c6c quy tic ldm viQc vi ph6p luflt n6i chung.
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Sinh vi6n c6 khi ndng ldm viQc tai c6c doanh nghiQp t6 chric sU kiQn holc dim nhiQm c6c

cdng viQc chuy6n vi6n tO chftc sU ki-€n (Event Specialists) t4i cdc c6ng ty lt hanh, c6ng ty

bi6u di6n. Sinh vi6n ctng c6 th6 dam nhan c6c chric danh kh6c mi nQi dung c6ng viQc ti6n

quan d6n td chrlc sU kiQn nhu: chuy6n vi6n PR trong c6c kh6ch s4n, nhd hang hodc khu du

lich; chuy6n vi6n t0 chrlc sU kiQn du lich trong c6c S& VHTTDL.

2. Thiri gian dio t1oz 4ndm, sinh vi6n c6 th6 rut ngdn thdi gian ddo t4o theo Quy che dao
- t?o theo hgc chi5 tin chi
- 

3. KhOi lugng ki6n thftc toirn kh6a z 124 TC bao gdm 42 hgc phdn, 2 thgc hdnh ngh6

nghiQp, 01 thsc tQp cu6i kh6a, 01 kh6a lufln t6t nghiQp (ho[c thi t5t nghiQp), Gi6o dpc th€

ch6t (5 TC) vd Gi6o dpc qu6c phdng (11 TC), c6c kh6a ddo t4o kf ndng mAm theo quy

dinh.

4. Eiii tuqnrg tuy6n sinh: ThUc hipn theo Quy ch6 tuy6n sinh E4i hgc, Cao tling hQ chinh

quy vi c6c hu6ng d6n tuy6n sinh hi-6n hanh cria BQ Gi6o duc vd Eio t4o.

5.Quy trinh diro t4o vi tlidu ki$n tiit nghiQp

Quy trinh dio tgo: ThUc hi-6n theo hgc chri fin chi.

Di6u kiQn t6t nghiQp: Theo Quy ch6 ddo tpo dai hgc vd cao dang hQ chinh quy theo hQ

th6ng tin chi ban hdnh bdi Quyiit dinh 43t2007/QD- BGDDT ngey fi108/2007

6. Thang tli6m: Theo quy dinh hi€n hdnh

7. NQi dung chucrng trinh dio tgo:

7.1 Ki6n thfc gi6o dgc d3i cuong 38 TC

7.1.1L! Iufn Mic - L0 Nin vi Tu tudmg HCM 10 TC

l.l.2Khoa hgc xfl hQi vn nhin vIn

ST
T

M6 Hgc
phin T6n Hgc phin s6 rc s6 ti6t

LT/TII/TL

I
POL 1000 Nhtng nguy6n lf co ban ctra chir nghia M6c - LC Nin

(Principles of Mamist - Leninism) 5

2 POL 1002
Eucmg l6i cach m?ng cria Dang CQng san ViQt Nam

(Vietnam Communist Party's Revolutiopary Policies)

3

3 POL 1003 Tutuong HO Chi Minh (Ho Chi Minh Philosophy) 2

4 LAW 1000 Ph6p luft d4i cuong (Basic Laws) 2

5 PSY 12OO
Giao ti6p trong kinh doanh (Business
Communication)

2

6TC



Phin tg chgn: Sinh vi6n chgn 1 trong 2 hgc phin sau

6A ECO 1025 Tam ly hgc fmg dpng trong kinh doanh (Psychology
applied in Business)

2

6B vH 1000 Lich srl c6c hgc thuy6t kinh t6 @conomic Theories) 2

7 ENM IOO2 Anh vin cdn ban 2 (Basic English 2) 3

8 ENM IOO3 Anh vdn cdn ban 3 @asic English 3) 3

9 ENM 1OO4 Anh vdn cnn ban 4 @asic English 4) 3

7.1.3 Ngopi ngii: 9TC

7.l.4Toin-Tin hgc - Khoa hgc Tgnhi6n: 13 TC

7.1.5 Gi6o dsc th6 ch{t 5 TC

7.1.6 Gi6o dgc Qu6c phdng 11 TC

7.2Ki6nthftc Gi6o dgc chuyOn nghiQp S(_TC

7.2.lKi6nth*c co sO cfra khSi nginh 6 TC

7.2.2Kiilnthnic co sO cfra ngirnh 26TC

4

10 MATIOO5 To6n cao c6p (Advanced Mathematics) 4

il MAT1OOO Lf thuy6t X6c su6t vd th6ng k6 toin (Probability
and Statistics)

3

t2 INM IOOO Tin hqc <l4i cuong (Basic Information Technology) 3

Phin tg chgn: Sinh vi6n chgn 1 trong 2 hgc phAn sau

13A MATI{ Quy hgach toy6n tfnh (Linear Programming) 3

l38 MATH M6 hinh t6an kinh ti5 @conometric Modelling) 3

l6 ECO 1203 fi*r te vi m6 I (Microeconomics I) 3

t7 ECOL}04 finn te vim6I (Macroeconomics I) 3

l8 BUSI2I l Quan tri hqc @rinciples of Management) 3

t9 MKT120I Marketing cin ban (Basic Marketing) 3

20 ANMI215 Nguy6n lf k6 toren (Principles of Accounting) 3

2t ECOl20l Kinh t6 luqng @conometrics) 3



22 FIN Tdi chinh -tiAn tQ (Finance and Monetary) 3

23 LAW1200 Ludt du llch (Laws in Tourism) 2

24 ETCI2IT
Anh v6n chuy6n nginh lii hanh I @nglish for Travel

and Tourism 1)
3

25 TOU 1213 T6ng quan du lich (Overview of Tourism) 2

26 TOU1204 Quan tri kinh doanh lii hanh (Travel Business

Management)
4

27
BUS 1204 Quan tri chi6n lugc Du lich (Strategic Management

in Tourism)
2

28 BUS 1209 Quan tri Ch6t lugng dich vu du lich (Service Quality
Management in Tourism)

2

29 MKTl2O5 Marketing du lich (Tourism Marketing) 2

30 tcot225 Thanh t6an qu5c t6 trong du lich (Inte'l Payment in
Tourism)

2

3l BUS 1219
Quan ta Ngu6n nhAn lgc du lich

(Human Resource Management in Tourism)

2

32 TOU 1902
ThUc henh nghd nghiep Hn t lfracticum 1) (didu
kiQn t6t nghiQp)

2

33 TOU 1903
ThUc hanh nghe nghiep l6n 2 (Practicum 2) (diAu

kiQn t6t nehigp)
2

PhAn tq chgn: Sinh vi0n chgn 1 trong 2 hgc phin sau

344 TOU r2t4 Kinh t6 du [ch (Tourism Economics) 2

348 ANMI215 Nghiep vu xu6t nhfp cinh 2

7.2.3,Ki6nthlic nghnh

7 .2.4 Ki6n thrfrc chuyGn ngirnh

16 TC

.25TC

35 TOU Du lich Mice ( MICE Tourism ) 2

36 MAN Quan tri DU an (Project Management ) 2

37 TOU x
Nghigp vq t6 chirc sgkiQn du lich (Event Practices
for Tourism)

3

38 \TOU Du lich va 16 hQi (Tourism and Festivities) 2



39 MAN Quen fi t6 chtc ss kiQn du lich @vent
management in tourism 3

40 TOU Quan fi rui ro trong du lich (Risk Management in
Tourism) 2

4l MAN Quan tri truyAn th6ng doanh nghiQp (Corporate
Communication Management)

2

42 ENM Anh v6n chuyEn nganh lt hanh 2 @nglish for Travel
and Tourism 2) 3

43 EHM Anh vEn chuy6n nganh lii hanh 3 @nglish for Travel
and Tourism 3) 3

Phdn t.u chqn

44A MAN Quang c6o trong du llch (Advertising in Toursim) 3

448 MAN

{
Quan hQ c6ng chring tong du lich (Travel and
Tourism Public Relations)

3

7.2.5 Kiclnthntu b6 trg ngirnh

7.2.6Thqct$p cu6i kh6a vi kh6a tugn t6t nghigp

5TC

8TC
NhtTrg sinh vi6n <Iir <IiAu kiQn sE ldm ktr6a lu4n t6t nghi-6p, c6c cht tt6 sinh vi6n c6 th6 chqn hm
lrtr6a lufn dugc n6u rO rdng vd c9 th€ nong k+5 ho4ch ttg"iAp t6t nghiQp

S. K6 hopch giing d3y

8.1 Hgc k) 1

Phln Uit uu6c 5

45 PSYl2OO Tam l), viki n[ng giao titip voi dul&6ch
@sychological and Communication Skills to
Travelers)

2

46 INFO2200 Tin hgc nfuig cao (Advance IQ 3

STT HQC PHAN TC

1
Nhtkrg nguy6n lf co ban cria chri nghia M6c

- Le Nin
5

2 To6n cao c6p 4

3 Tin hgc tl4i cuong 3

4
Tg chgn: Tam ly hgc toong ktnh doarh hofic

Llch sri c6c hgc thuyiSt kinh tti
2

5 Gi6o dsc th6 chdt (1 TC)

6 Gi6o dpc qu6c phdng (11 TC)


